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Abstract: Translation studies, as an interdisciplinary field, has been affected by the advances in different
fields of life and various disciplines. There has been an increasing interest in audio-visual translation in the
recent years. This interest is largely due to the advances in technology and the increase in the variety of
options provided for the audience in line with these advances. On the other hand, time spent at home has
increased due to the Covid-19 pandemic and people are gradually spending more time benefiting from audio-
visual opportunities. Although the studies on translation of subtitles and dubbing of films are high in number,
there is still lack of study on translation of trailers, which are significant for the audience while choosing the
films or series to watch. Considering this rising interest in audio-visual translation and the lack of research on
translation of trailers, this study aims to analyse the losses and gains in the translations of Netflix original
series The Protector (Hakan Muhafiz), The Gift (Atiye) and Love 101 (Ask 101)’s trailers from Turkish into
English and interpret these losses and gains within the framework of Skopos Theory put forward by Hans
Vermeer. The numbers and percentages of losses and gains in the translations were counted and the data were
then interpreted. The result of the study revealed that the highest percentage of losses and gains was seen in
the trailer of Love 101 while the lowest percentage was seen in the trailer of the season 4 of The Protector.
The data analysed in the study showed that the translators might led to losses and gains in translation based
on their skopos.

Structured Abstract: Translation studies, which has been acknowledged as an independent discipline as of
the 20" century, is an interdisciplinary field affected by the advances in different fields of life and various
disciplines. This variety has made the translation issue more challenging, but at the same time enriched the
discipline and strengthened its roots as an independent one.

Among various topics studied under Translation Studies, audio-visual translation is one of the fields,
which was underrated until recently. The development of technology day by day is the main reason why
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audio-visual translation has come to the fore these days. Thanks to technology, people do not have limited
audio-visual options anymore. They have several options to follow films, series or any kind of programs.
These options are more accessible and cheaper compared to the past. On the other hand, due to the Covid-19
pandemic, which spread around the world in 2020, people started to spend more time at home and have more
time to enjoy their time watching the films and series provided to them on TV, websites or online platforms,
which have gained popularity in the recent years. Netflix is one of these online platforms, which provide its
audience with films and series from different languages with options of subtitling and dubbing in different
languages. People have the chance to access a variety of films and series which were shot in the past or
which are brand new. The interest of people on the platform encourages the producers of the platform to
provide more content in more languages day by day. Turkish series shot in Turkish are one of the popular
contents on the platform nowadays. The increasing popularity of Turkish series around the world has inspired
the producers to provide content in Turkish with translation into different languages, especially English to
reach more audience around the world and increase popularity.

This interest in Turkish series has given rise to the need for more translation from Turkish into other
languages. As translation studies cannot be thought separately from its applied field, the situation started to
call translation scholars’ attention. The idea of this study also started with the interest in such type of content.
Compared to several contents translated from English into Turkish, the number of contents translated from
Turkish into English is still limited. This makes the situation even more attention grabbing and makes study
in this language pair more interesting and significant to pave the way for other studies in the field. Such a
study can also be helpful to give ideas and clues to the translators who work in this field. On the other hand,
the studies on translation of films and series mostly focus on the translation of them only, but not their
trailers. It is undoubtedly true that a trailer is one of the main factors that affect people in the process of
choosing what to watch. Therefore, in the case of translated content, translation is an important factor to
reach international audience and convince them to watch. All these factors make this study significant.

Within the scope of this qualitative-quantitative study, the aim is to analyse the losses and gains in
the translations of Netflix original series The Protector, The Gift and Love 101’s trailers from Turkish into
English and interpret them within the framework of Skopos Theory put forward by Hans Vermeer. It aims to
answer the research questions “What are the losses and gains, their types and frequencies in the translation of
the trailers of the selected series? and “What type of losses and gains is more common in the translation of
the trailers of the selected TV series?”

The 7 trailers of the 3 Turkish series mentioned above were handled in a chronological order based
on the release dates of the series. After the transcription of the subtitles of the trailers both in the SL and TL,
the STs in Turkish were compared to their English counterparts. The losses and gains in the translations were
determined. Then they were classified as word, phrase or clause. This process was carried out by the two
research authors independently to ensure credibility. The results obtained by the authors were compared and
the final decisions were made. The frequencies and percentages of the losses and gains in the selected trailers
were calculated. The data obtained in the study were shown in tables to be more clear and systematic. All the
data obtained after this process were interpreted.

The results showed that the highest percentage of losses and gains were in Love 101 (24,62 % and
23,9 % respectively). In terms of losses, the Protector followed it (14,59 %) and The Gift showed the lowest
percentage (8,43%). In terms of gains, on the other hand, the percentages of The Protector (8,54 %) and The
Gift (8,52 %) are almost equal. Considering the types of losses and gains, it was seen that the most frequent
type of loss was word loss while the least frequent was clause loss. The most frequent type of gain was clause
gain while the least frequent one was phrase gain. Based on the seasons, it was also seen that Love 101 had
the most frequent losses and gains while the season 4 of The Protector had the lowest frequency. All these
results showed that by way of losses and gains, the translators sought ways to attract attention of the target
audience with their translations, which can be considered as the skopos.

Keywords: Translation studies, audio-visual translation; trailer, loss; gain; Skopos theory

Oz: Disiplinleraras1 bir alan olan Ceviribilim hem hayatin farkli alanlarindaki hem de farkli bilim
dallarindaki gelismelerden etkilenmektedir. Gorsel-isitsel geviriye olan ilgi son yillarda giderek artmaktadir.
Bu artan ilginin ana sebepleri teknolojide yasanan gelismeler ve buna paralel olarak izleyiciye sunulan
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seceneklerin ¢esitliliginin artmasidir. Diger yandan, Covid-19 pandemisi sebebiyle evde gegirilen zaman
artmis ve insanlar gorsel-isitsel imkanlardan giderek daha fazla yararlanmaya baslamislardir. Film ve
dizilerin altyazilariin ve dublajlarinin ¢evirisi konusunda g¢ok sayida c¢aligma bulunmasina ragmen,
izleyicilerin bir film ya da diziyi izleyip izlemeyecekleri konusunda karar vermelerinde Snemli yeri olan
fragmanlarin g¢evirileri hakkinda alanda yeterli ¢alisma yoktur. Gorsel-isitsel ¢eviriye olan ilginin artig1 ve
fragman gevirisi alanindaki ¢aligmalarin sayisinin yetersizligi goz oniinde bulundurularak yola ¢ikilan bu
calisma, Hakan Muhafiz (The Protector), Atiye (The Gift) ve Ask 101 (Love 101) adli orjinal Netflix
dizilerinin fragmanlarinin ¢evirilerinde yer alan kayip ve kazanglar incelemeyi ve bunlar1t Hans Vermeer
tarafindan ortaya konan Skopos Kurami gercevesinde tartismayi amaglamaktadir. Cevirilerde belirlenen
kayip ve kazanglarin sayilari ve yiizdeleri hesaplanmis ve elde edilen veriler yorumlanmistir. Arastirmanin
sonuglari, incelenen cevirilerdeki en yiiksek kayip ve kazang yiizdesinin Ask 101 dizisinin fragmaninda, en
diisik kayip ve kazang yiizdesinin ise Hakan Muhafiz dizisinin 4. sezonunun fragmaninda gorildiigiini
ortaya koymustur. Bu c¢aligma kapsaminda incelenen veriler, ¢evirmenlerin skoposlarima bagli olarak
cevirilerde kayip ve kazanca yol agabileceklerini gostermistir.

Anahtar Kelimeler: Ceviribilim, gorsel-isitsel ¢eviri, fragman, kayip, kazang, Skopos kurami

Introduction

Since translation has been benefited in every aspect of human life, it has always maintained
its significance for humanity. As technology keeps on developing and the world becomes more
globalized, people need translation more and more. In the past, translation was mainly used for
books and daily communication. However, nowadays, its areas of use are more varied. It is also
used in various areas such as news, films, series, technological gadgets, etc.

Translation of films/series is one of the issues in audio-visual translation, which can be
described as ‘“an overlapping umbrella term that includes ‘media translation’, ‘multimedia
translation’, ‘multimodal translation’ and ‘screen translation’” (Chiaro, 2008: 141). As we are
living in the time of a pandemic, people have started to watch films or series more as they are
trying to find ways to relax at home. Therefore, there is a growing need for translation of films and
series to meet this need. This creates a need for new research on audio-visual translation, which is a
part of translation studies and has become a significant field of translation studies thanks to the
technological developments. Diaz-Cintas (as cited in Denton & Ciampi, 2012: 399), who states that
“Audio-visual translation studies have definitely ‘come of age’”, describes this interest explicitly.
This confirms Baker’s (200: 277) statement that “translation studies is now understood to refer to
the academic discipline concerned with the study of translation at large, including literary and non-
literary translation various forms of oral interpreting, as well as Dubbing and Subtitling".
Moreover, Delabastita (1990: 97) assumes that “translation process in mass communication plays a
very effective part in both the shaping of cultures and the relations between them”.

Several studies shed light on the translation of subtitles or dubbing in general. However,
the study of translation of trailers in specific is a new area of research. This study was carried out
considering this need in the field and relatively less number of studies on translation from Turkish
into English. Therefore, this study is significant as it is one of the first studies analysing the
translation of trailers and also focusing on translation of the trailers of Turkish series that are
gradually gaining popularity on several platforms around the world among people who have
different cultural backgrounds.

Translation of Trailers

A trailer can be described as a preview of a film or a series created to attract the attention
of the audience in order to convince them to watch it. In other words, it can be considered as an
advertisement of a film or series that will be released in the future. It gives some clues about the
story and characters showing some important selected shots from the movie or the series. Thus, a
trailer is really of great importance as people decide to watch or not to watch the film or the series
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after watching it. Considering the rise in the number of films and series followed all around the
world thanks to the internet and also the online platforms, translation of them and their trailers are
needed. Not only must they be translated in a correct way, but also they must attract attention.

A trailer can be subtitled or dubbed just like the film and series itself. Nonetheless, there
are some limitations in the translation of a trailer. As a trailer is generally no longer than 2 minutes
and 30 seconds, the translators have limited options and have to come up with creative solutions
with these options. Keeping the differences in the two different languages and cultures, the
translators have to evaluate their options well based on their knowledge of the two languages and
cultures. The role of the translators here is both challenging and significant as the decisions they
make certainly have an effect on the success of the film or the series in the international arena,
which is becoming more and more competitive day by day.

Information on Netflix and the Selected Series

Netflix, whose main service is video streaming based on a paid subscription, was founded
by Marc Randolph and Reed Hastings on August 29, 1997 in Scotts Valley, California. The
subscribers can watch a comprehensive archive of various films, series and TV shows online.
Netflix reached 193 million subscribers worldwide and 73 million in the USA on April 2020.
Except mainland China, Iran, Syria, North Korea and Crimea, Netflix services are watched and
used worldwide. People in China cannot reach Netflix due to local restrictions, and the people in
Iran, Syria, North Korea and Crimea cannot reach because of US sanctions (“Netflix”, n.d.).

Hakan: Muhafiz (The Protector) is the first Netflix original series shot in Turkey. Itis a
fantasy, action and science fiction superhero internet TV series. The event takes place in Istanbul.
The first season has 10 episodes and it started to be broadcast on December 14, 2018. The second
season of 8 episodes was broadcast on Netflix on April 26, 2019; the third season of 7 episodes on
March 6, 2020; and the fourth season on July 9, 2020. It was written by Jason George, Yasemin
Yilmaz, Emre Ozpiringci, Kerim Ceylan and the directors are Umut Aral, Géneng¢ Uyanik, Can
Evrenol, Burcu Alptekin, Gokhan Tiryaki. The actors and actresses are Cagatay Ulusoy, Hazar
Ergiiclii, Okan Yalabik, Ayc¢a Aysin Turan, Burgin Terzioglu, Engin Oztiirk, Taner Olmez, Funda
Eryigit (“Hakan: Muhafiz”, n.d.).

Atiye (The Gift), whose genre is drama, fantasy and mystery, is the second original series of
Netflix in Turkish. The event takes place generally in Gobeklitepe. Its first season was broadcast on
December 27, 2019. It was adapted from the work of the author Sengiil Boybas named World
Awakening. Like the first season, the second season has 8 episodes, and it was released on Netflix
on September 10, 2020. It was written by Jason George, Nuran Evren Sit and directed by Ozan
Aciktan, Goneng Uyanik, Ali Taner. Its stars are Beren Saat, Mehmet Glinsiir, Metin Akdiilger,
Melisa Senolsun (“Atiye”, n.d.).

Ask 101 (Love 101) is a Turkish teen comedy, drama and romance series starring Mert
Yazicioglu, Kubilay Aka, Alina Boz, Selahattin Pasali, Ipek Filiz Yazici, Pinar Deniz and Kaan
Urgancioglu. There are 8 episodes in its first season. It was directed by Ahmet Katiksiz and written
by Meri¢ Acemi and Destan Sedolli. The series became available on Netflix on 24 April 2020
(“Ask 1017, n.d.).

The Concepts of Loss and Gain in Translation

The concepts of loss and gain in translation are two of the important issues discussed by
translation scholars. Nida puts these concepts forward as follows:

The basic principles of translation mean that no translation in a receptor
language can be the exact equivalent of the model in the source language (SL). That is
to say, all types of translation involve (1) loss of information, (2) addition of
information, and/or (3) skewing of information. (1975: 27)
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Lefevere (1992: vii), on the other hand, believes that translating is a rewriting process, so
adding or reducing some words, phrases or sentences is inevitable. Dizdar, as cited in Tiwiyanti
and Retnomurti (2), defines loss as “the incomplete replication of the ST in TT when a translator
fails to render the entire CSIs and linguistic features of the TT”.

Mcguire-Bassnett (1980: 30) describes gain as “the enrichment or clarification of the
source language text in the process of translation”. As-Safi claims (2011: 75), while losses are
more often, gain is uncommon but applicable.

There are certainly some reasons for losses and gains. Differences between languages and
cultures can be counted among them (Bassnett, 1991: 32). According to As-Safi (2011: 68), there
are two kinds of losses that might occur in the process of translation. One of them is inevitable loss
and the other one is avertable loss. He further clarifies the issue stating: "inevitable loss occurs
because of the divergent systems of the two languages regardless of the skill and competence of the
translator who cannot establish equivalence and therefore resorts to compensatory strategies”. On
the contrary, an avertable loss is a kind of loss “which is attributed to translator’s failure to find the
appropriate equivalence” (As-Safi, 2011: 76).

In addition to this classification of losses in terms of the inevitability, both losses and gains
can be classified based on the linguistic level that they occur. They can be classified into three as
word, phrase and clause (Agustina, 2013: 25). A word is a single unit of written or spoken
language (Kim & Sells, 2007: 11) while a phrase is a group of interrelated words (Miller, 2002: 1).
Moreover, the term clause is used “to refer to a complete sentence-like unit, but which may be part
of another clause, as a subordinate or adverbial clause” (Kim & Sells, 2007: 11). In other words, a
word is the smallest part that constitutes the phrases and a clause is a linguistic structure that has a
subject and a verb.

Skopos Theory

Skopos Theory was set forth by the German linguist Hans Vermeer in 1978 based on the
functionalist approach to translation. The name of the theory was derived from the Greek word
skopos, which means “purpose” in Greek. Vermeer (2000: 230) defines the term skopos to
designate “the goal or purpose, defined by the commission and if necessary adjusted by the
translator”.

The name itself reveals that, in Skopos Theory, the purpose of the translation is of great
importance. In other words, a text is translated in order to serve its purpose. Nord (1997: 27)
clarifies this stating: “According to Skopostheorie, the basic principle which determines the process
of translation is the purpose (skopos) of the translational action. The idea of intentionality is part of
the very definition of any action”. Vermeer further clarifies the Skopos rule as follows:

Each text is produced for a given purpose and should serve this purpose. The
Skopos rule thus reads as follows: translate/interpret/speak/write in a way that enables
your text/translation to function in the situation it is used and with the people who want
to use it and precisely in the way they want it to function. (as cited in Nord, 1997: 29)

Holz-Manttari (1984: 42) states: “Translation is seen as the particular variety of
translational action which is based on a ST”. On the other hand, Byrne claims:

Skopos Theory is linked with the functionalist approach to translation but
differs fundamentally in that where functionalist approaches such as Reiss’s (1971) and
House’s (1981) maintain that the function of the target must be the same as the original,
Skopos Theory recognizes that this is not always practical or desirable. (2006: 38)

Moreover, according to Vermeer, “the methods and strategies used to produce a translation
are determined by the intended purpose of the target text (TT)” (1978: 100). For instance, the
skopos of the TT decides if the ST should be translated, paraphrased or completely re-edited
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(Vermeer, 2000: 231). Within the framework of this theory, the translators undertake a commission
(translation) after negotiations with the commissioner/client. In their decisions, translators are free
in their choices of skopos and responsible for their choices, but at the same time, they are exposed
to biological and cultural limitations. After the translation commission is done, if it is understood in
a way the translators expect, it means it has reached its skopos (Vermeer, 2008: 265). As is seen,
ST is not ignored in Skopos Theory, but the focus is on TT and it is given more priority. TL, TT,
target culture (TC) and target audience can be described as the key concepts in this translation
theory.

Briefly, in Skopos Theory, the aim of the translators is to create a text in line with the needs
of the target audience and to address the TT readers as the writer of ST does it in the SL and Source
Culture (SC) by maintaining a connection with the ST.

Findings and Discussion
Table 1: Losses & Gains in The Protector - Season 1

No Season 1 Season 1 Loss Gain Type of
Loss/Gain

1 Hakan’in hayati Hakan’s life is a little - - -
goriindiigiinden more complicated
biraz daha than it seems.
karmasik.

2  Vay, Hakan ne Hakan, what’s up? - Vay - Loss: Word
haber ya? -ya Word

3  Bilal baba, kolay Uncle Bilal, have a - Baba - Uncle Loss: Word
gelsin. good day. - kolay gelsin - have a good Clause

day Gain: Word
Clause

4 Al bakalim. Here you go. - - -

5  Hig diisiindiin mii? Have you ever - - -

thought...

6  Roller dagitilmig Maybe we’re all - Roller - Maybe we’re Loss: Clause
herkese. predestined? dagitilmig all predestined?  Gain: Clause

herkese.

7  Bize diisen de Our jobis to play the - Bize diisen - our job Loss: Phrase
siramiz gelince roles when it’s our de Word
oynamak. turn. - gelince Gain: Phrase

8  Kim bu herif? Who is this guy? - - -

9  Muhafizin ta He’s the Protector. - - -
kendisi.

10  Istanbul’un kaderi Istanbul’s destiny and - - -
ve gelecegi ona future depends on
bagl. him.

11 Yillardir bu am We’ve been waiting - bu am - Loss: Phrase
bekliyoruz. for years.

12 Biz Sadik Olanlariz. We’re the Loyal - - -

Ones.

13 Neye sadiksiniz? What are you loyal - - -

to?

14  Sana. To you. - - -

15  Eger 6liimsiiz If the Immortal finds - yasayan - Loss: Word
Muhafizin geri out that the Protector
geldigini 6grenirse,  is back, he will
bu sehirde yasayan ~ immediately take
herkesi yok etmek action to kill
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i¢in bir an dnce everyone in this city.
harekete gececektir.

16  Cocuk ¢ok zayif, He is too weak and - Cocuk - He Loss: Word
egitimsiz. untrained. Gain: Word

17  Onusen You will train him. - - -
egiteceksin.

18  Artik zamani geldi.  Now, it’s time. - - -

19  Eger onunla birlikte  If you are with him, - - -
olacaksan, bazi you should afford to
seyleri goze take a chance.
almalisin.

20  Herkesin bir sirr1 Everybody’s gota - - -
vardir. secret.

21  Senin sirrin ne? What’s your secret? - - -

22 Ne soylememi What do you expect - - -
bekliyorsun? me to say?

23 Gergegi. The truth. - - -

24 Senden I don’t like you. - - -
hoslanmiyorum.

25  Siradaki Muhafiz You are the next - - -
sensin. Protector (Netflix,

(2018, November 14-
a).
Table 2: Losses & Gains in The Protector- Season 2
No Season 2 Season 2 Loss Gain Type of
Loss/Gain

1 Oliimsiiziin kan1 ise  The blood of the - - -
yaradi. Immortal worked.

2 Hayata dondin. You came back to - - -

life.

3  Budiinyane kadar  No matter how - - -
delirirse delirsin crazy this world
bizim mutlu bir gets, we will have a
sonumuz olacak. happy ending.

4 Yedi Oliimsiiz de The Seven - de - and Loss: Word
uyanmis, Immortals are - cirit atiyor - among us Phrase
Istanbul’da cirit awake and among Gain: Word
atryor. us in Istanbul. Phrase

5  Muhafizsiz Without the - - -
Istanbul’un Yedi Protector, Istanbul
Oliimsiiz karsisinda  stands no chance
higbir sansi yok. against the Seven

Immortals.

6  Hedefimiz once bu  Our goal is to - 6nce - Loss: Word
sehri ardindan da destroy this city and
tiim insanhg1 yok then the whole of
etmek. humanity.

7 Oncesu Let’s get rid of the - - Let’s Gain: Word
Muhafizdan Protector first.
kurtulalim.

8  Buhig bitmeyecek  This is a never- - - -

bir riiya bizim igin.

ending dream for
us.
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9 Benbuisitek I can’t handle this - is - handle Loss: Word
basima yapamam. on my own. - yapamam Word

Gain: Word

10  Sanaihtiyacim var. | need you. - - -

11  Hakan, sen benim Hakan, you are my - - -
tek umudumsun. only hope.

12  Hakana bir s6z My only purpose is - baska - only Loss: Word
verdim, onu to protect him, | - yok Word
korumaktan bagka made a promise to Gain: Word
bir amacim yok. Hakan.

13 Sananiye inanalim?  Why should we - - -

believe you?

14  Muhafiz soyundan  Because I'm a - - -
oldugum i¢in descendant of the
olabilir mi? Protector line?

15  Her an harekete They may take - -
gegebilirler. action at any

moment.

16  Cok biiyiik bir They are planning a - -
saldin1 planhyorlar.  huge attack.

17 Senin hayatin da Your life isin - da Loss: Word
tehlikede. danger.

18  Herkesin hayati Everyone’s life is in - -
tehlikede. danger.

19  Seninleyim. I’m with you. - -

20  Artik savas basladi, The war has begun. - Artik Loss: Word
savas. - savas Word

21 Ve ben bu savasi And I will win this - mutlaka Loss: Word
mutlaka war.
kazanacagim.

22  Sizinle ya da sizsiz.  With or without - -

you (Netflix, 2019,
March 27-b).
Table 3: Losses & Gains in The Protector- Season 3
No Season 3 Season 3 Loss Gain Type of
Loss/Gain

1  Eger yapabilseydim, I’d take everything - -
her seyi basa back if | could.
alirdim.

2 1Ilk defa goriinen bu  Research is - -
viriisiin etkileri ve continuing on the
bulagma yollar1 effects of this virus
lizerine that has been seen
arastirmalarimiz for the first time,
devam etmektedir. and its mode of

transmission.

3 Panzehir igin We need your help - -
yardimina with the antidote.
ihtiyacimiz var.

4 Simdisiz You're saying you - Simdi -You Loss: Word
diyorsunuz ki biz bu  can save this city? - biz Word
sehri kurtarabiliriz, - Oyle mi? Word
Oyle mi? Gain: Word
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5  Beni kagiranlarin There was a guy. - -He was Gain: Phrase
basinda bir kisi He was in charge of
vard1. my Kidnappers.

6  Nasil biriydi? What did he look - - -

like?

7 Uzerinde birisaret ~ There was a symbol - - -
vardi. on him.

8  Vezir. The Vizier. - - -

9  Yedinci 6liimsiiz. The seventh - - -

immortal.

10 Vezir diger The Vizier is a bit - - -
oliimsiizlerden biraz  different than the
daha farkli. other immortals.

11  Tamam, o bugiine He was our leader - Tamam - Loss: Word
kadar liderimizdi. till now.

12 Bugiinden sonrada  Does he always -Bugiinden - always Loss: Phrase
Oyle olmak zorunda  have to be? sonra da Gain: Word
mi?

13 Eger seytanin bile If youdon’thavea - fikrin - plan Loss: Word
aklia gelmeyecek plan even the Devil - ¢ikma - don’t Phrase
bir fikrin yoksa wouldn’t think of, karsisina challenge him Gain: Word
sakin ¢ikma don’t challenge
karsisina. him.

14 Yiizyillardir siiren We’ll end a war - i¢in toplandik - Loss: Phrase
bir savasi bitirmek ~ which has gone on
igin toplandik. for centuries.

15 Bu anahtarin ne You all know how - idrakindesiniz - know Loss: Word
kadar miihim important this key Gain: Word
oldugunun hepiniz is.
idrakindesiniz.

16  Gayiptan gelenlerin  If it falls into the - bir daha Loss: Phrase
eline bir daha hands of those from
gegerse, halimiz the invisible world,
nice olur. we’re doomed.

17  Her yere sessiz ve Wouldn’t someone - her yere - Loss: Phrase
usulca sizabilen biri  who can break in - usulca Word
isinize yaramaz mu?  quietly be useful?

18  Bir hirsizdan m You mean a thief? - - -
bahsediyorsun?

19  Sen ne yapacaksin?  What are you going - - -

to do?

20 Birtek benim I’1l do what only I - - -
yapabildigim seyi can.
yapacagim.

21 Yasen bu sehri You said you could - vya - find a cure Loss: Word
kurtarabilirim find a cure and save - mi? - and Word
demedin mi? this city. Gain: Phrase

Word

22 Sana bir nefes kadar I’m as close toyou - bir - your Loss: Word
yakimm. as your breath. Gain: Word

23 Ben digerlerinden I’m a bit different - - -

biraz farkliyim
¢linkii ben seni
6ldiirmek i¢in
buradayim.

from the others
because I’m here to
kill you (Netflix,
(2020, February 13-
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Table 4: Losses & Gains in The Protector- Season 4
No Season 4 Season 4 Loss Gain Type of
Loss/Gain

1 Yabize katihrsiniz ~ You can either join - - -
ya da kendinizi us, or prepare
kaginilmaz sona yourselves for the
hazirlaym. inevitable end.

2  Tarafimz1 segme The time has come - - -
zamaniniz geldi. for you to choose a

side.

3 Kimsenin hesap Imagine a life -sinirlarinin - imagine alife  Gain: Phrase
sormadigi, sinirlarin -~ where no one holds  olmadig Loss: Phrase
olmadigr... you accountable.

4  Zeynepve Aylino  Zeynep and Aylin - - -
ilagtan used that drug.
kullanmuslar.

5  Baksamza su Look where we are. - Su geldigimiz - where we are Loss: Phrase
geldigimiz noktaya. noktaya Gain: Phrase

6  Yailk Muhafiz The first Protector -Ya - Loss: Word
Veziri 6ldiirdii de killed Vezir and
ne oldu? what happened?

7  Tarihi We are not - - -
tekrarlamayacagiz repeating history,
arkadaslar. my friends.

8  Buisi gegmiste We will solve this - - -
cozecegiz. issue in the past.

9  Iksir cok nemli. The potion is very - - -

important.

10  Zeynep igin, For Zeynep and for - -and Gain: Word
Istanbul icin. Istanbul.

11 insanlarm en biiyilk ~ The biggest - - good Gain: Word
zaaf1 yufka weakness of good
yiirekleri. people is their soft

hearts.

12 Size bir kehanet Should I tell you - - Should Gain: Word
daha vereyim mi? another prophecy?

13 lyiler her zaman The good always - - -
kazanir. win.

14 O zaman doviis Then let the fight - - -
baslasin! begin!

15 Simdi bir sansimiz Now we have a - - -
var. chance.

16  Her seyi A chance to fix - - -
diizeltebilecek bir everything.
sans.

17 Yanls yola A life dedicated to - - -
adanmusg bir hayat the wrong path will
sana sadece aci only give you pain.

Verir.
18 Hangi yolu segersen  Whatever path you - - -

seg, Istanbul yok
olacak.

choose, Istanbul
will be destroyed.
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19 Buartik This is not a fight - - -
Muhafizlarla between Protectors
Oliimsiizler and Immortals
arasindaki bir savas  anymore.
degil.

20  Artik kigisel bir It is personal now - bir mesele - Loss: Phrase
mesele. (Netflix, (2020,

June 17-d).
Table 5: Losses & Gains in The Gift- Season 1
No Season 1 Season 1 Loss Gain Type of
Loss/Gain

1 Hepimizilahi We all are part of - - -
planin pargalariyiz.  the divine plan.

2 Hepimiz We are all a - - -
birbirimizin continuation of one
devamiyiz. another.

3 Arkeolojinin amaci, The aim of the - - -
gercek arkeolojinin  archaeology, the
amaci, aslinda aim of “real”
gelecegi anlamaya  archaeology, is
caligmaktir. actually to try to

understand the
future.

4 Yani gegmisteki By uncovering the - Yani - By uncovering  Loss; Word
bulgularin {izerine past, we can -geemisteki the past Phrase
koyarak bugiinii interpret the bulgularin Gain: Phrase
yorumlariz. present. iizerine koyarak

5  Daha once I don’t think - - -
kimsenin boyle bir ~ anyone has ever
sey buldugunu found something
sanmam. like this.

6  Benkendimi bildim  Ever since | can -Ben kendimi - Eversince | Loss: Phrase
bileli bu sembolii remember, | have bildim bileli can remember Gain: Phrase
ciziyorum. drawn this symbol.

7  Canmim. Ne oldu? Honey? What - - -

happened?

8  Yasli bir kadin You spoke of - - -
gordiginiizi seeing an old
sOylemissiniz. woman.

9  Hanmmefendi! Madam! - - -

10  Evet, gordiim. Yes, | saw her. - - her Gain: Word

11 Ozel oldugunuzu Do you think you - Hanim - Loss: Word
diigtiniir misiiniiz, are special, Atiye?

Atiye Hanim?

12 Onemli biri That you are - -
oldugunuzu? important?

13 Herinsaninanmak  Don’t we all want
istemez mi dzel to believe we’re
olduguna? special?

14 Atiye, sen... Atiye, you... Who - - -

Kimsin sen? are you?
15 Ablan nerede Where is your - - -
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senin? sister?
16  Atiye kafasina eseni ~ Atiye does - kafasina eseni ~ -whatever she Loss: Phrase
yapar. whatever she wants. wants Gain: Phrase
17 Bunusende You know that, too. - - -
biliyorsun.
18  Atiye anlamaya Atiye, ’'m trying to - - -
caligtyorum. understand.
19 Bende dyle, I’m trying to - Oyle - Loss: Word
anlamaya understand, too.
calistyorum.
20  Ne biliyorsanunut  Forget about it, - Ne biliyorsan - it Loss: Phrase
kizim, tamam m? alright? -kizim Word
Gain: Word
21  Insan bazen Sometimes people - - -
bildikleriyle degil, are happy with
bilmedikleriyle what they don’t
mutlu olur. know, not what
they do know.
22 Hepsinin bir anlam1  All of this means - - -
var. something.
23  Bir anlami olmali. It has to. - anlami - Loss: Word
24  Bana deli Don’t treat me like - - -
muamelesi I’m crazy.
yapmayin.
25 Egerbuisinpesini  If youdon’tlet this - - -
birakmazsan... go...
26 Kos! Run! - - -
27 Biz daha ¢ok ceset ~ We will bury more - - -
gémeriz. bodies.
28 Her siragiga Every secret waits - - -
¢ikmak i¢in for its calling to
cagrisim bekler. come out (Netflix,
(2019, December
13-e).
Table 6: Losses & Gains in The Gift- Season 2
No Season 2 Season 2 Loss Gain Type of
Loss/Gain
1  Buraya niye Why do you call - - -
Gobeklitepe this place
diyorsunuz? Gobeklitepe?
2  Gebe bir kadinin They thought it - -thought it Gain: Phrase
gbbegine resembled the belly
benzetirlermis. of a pregnant
woman.
3  Cansu. Cansu. - - -
4 Biriyle karistirdimz ~ You’ve confused galiba - me Gain: Word
galiba. me with someone Loss: Word
else.
5  Elif ben. I’'m Elif. - - -
6  Elif? Elif? - - -
7 Kusura bakmayin, I’'m sorry, I have - -to do Gain: Phrase

iceride biraz isim
var.

some work to do
inside.
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8 lyi giinler. Good day. - - -
9  Burada kimse beni  No one knows me - - No one Gain: Phrase
tanimiyor, here. No one
hatirlamiyor. remembers.
10 Anne. Mom. - - -
11  Burada olmamn bir ~ There is a reason - - -
sebebi var. you are here.
12 Gobeklitepe yok. Gobeklitepe is - yok - isgone Loss: Word
gone. Gain: Phrase
13  Hamile kadinlar Pregnant women - - -
oliiyor. are dying.
14 Bunu You can change it. - - -
degistirebilirsin.
15  Sieist hier. She is here. - - -
16  Erhan Kurtiz. Erhan Kurtiz. - - -
17 Adim nereden How do you know - - -
biliyorsun? my name?
18  Erhan, ben babanin  Erhan, I’m looking - - -
buldugu magaray1 for the cave your
artyorum. father found.
19  Tapinak hikayesi This temple story is - - This Gain: Word
cok eski bir rivayet.  a very old rumor.
20  Senortaya Everything has - - -
¢iktigindan beri her  turned upside down
sey altiist oldu. since you showed
up.
21 Noluyor Atiye? What’s going on, - - -
Atiye?
22  Hadi canim! No way! - - -
23  Biitiin kadinlar i¢in,  Childbirth will - onlarn sifasi - Loss: Phrase
onlarin sifasi igin occur when you igin
sen topragin unite the earth’s
rahmiyle womb for every
bulustugunda... woman.
24 Kapry1 bulmak Finding the door is - kaderi - duty Loss: Word
onun kaderi. his duty! Gain: Word
25  Ag¢mak senin Opening it isyours! - senin gorevin - it Loss: Phrase
gorevin! - yours Gain: Word
Word
26 Sen yildizli You’re the woman - - -
kadinsin! with the star!
27  Kurtar bizi ne olur!  Please, save us! - - -
(Netflix, 2020,
August 25-f).
Table 7: Losses & Gains in Love 101- Season 1
No Season 1 Season 1 Loss Gain Type of
Loss/Gain
1  Osman. Osman. - - -
2 Allah’in cezasi Bloody Osman. - - -
Osman.
3 Ineklerden gete You put together an - cete - army Loss: Word
kurmugsun, Osman.  army of nerds. - Osman Word
Gain: Word
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4 Utanmiyor musun Aren’t you ashamed - lan - sell Loss: Word
lan, 6dev ticareti to sell homework, - ticaret Phrase
yapmaya bok herif!  you prick! yapmaya Gain: Word

5  Hele Eda! Especially Eda... - - -

6  Annesi kusura I’m sorry but her - kusura - I'm sorry Loss: Clause
bakmasin da tag mother gave birth bakmasin - devil Word
dogurmus. to the devil. - tas Gain: Clause

Word

7  Sinan! Sinan! Ayol  Sinan! He is -Sinan - obviously Loss: Word

deli o ¢ocuk! obviously insane! - Ayol - He Word
- 0 ¢ocuk Phrase

Gain: Word

Word

8  Vallahi ben bir I would say Kerem - Vallahi - would say Loss: Word
numaraya Kerem’i  hits the top. - ben bir Clause
koyarim. numaraya Gain: Phrase

koyarim

9  Korkuyorum I am scared of that  -ya -that Loss: Word
cocuktan ya! kid! Gain: Word

10  Can giivenligimiz We’re truly not - Can - We're... not Loss: Clause
yok resmen. safe. giivenligimiz safe. Gain: Clause

yok

11 Sorun ne? What’s the deal? - Sorun - deal Loss: Word

Gain: Word

12 Burcu Hoca’nin Miss Burcu is - Hoca - Miss Loss: Word
tayini ¢ikmuis. getting relocated. Gain: Word

13 Iki aya gidiyor son  Our last castle is - gidiyor - falling Loss: Word
kalemiz. falling in two Gain: Word

months.

14 O gidince de They’ll definitely - - definitely Gain: Word
sutlarlar bizi. expel us when she

leaves.

15 Bengidince siz bu You won’t be - hi¢ - how Loss: Word
cocuklarla hig messing with those Gain: Word
ugragmazsiniz degil  kids when I’'m
mi? gone, will you

now?
16  Alakasi yok! No way! - Alakasi yok - No way Loss: Phrase
Gain: Phrase

17  Direkt atacagim. I’ll directly kick - - them Gain: Word

them out.

18 Nasil yani? How come? - - -

19 Baya. Just like that. - Baya - Just like that Loss: Word

Gain: Phrase

20  Direkt kirmizi. Red card! - direkt - card Loss: Word

Gain: Word

21  Eda’ya en koti They call Eda “The - - one Gain: Word
diyorlar. worst one.”

22 Kerem’e de. And Kerem, and - - -
Osman’a da. Osman. Sinan, too.

Sinan’a da.

23 Sizce onlar kotii Do you think they - - -
mii? are bad?

24 lyilik demek, boyle  Does goodness - demek -being another Loss: Word
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bir diizene ayak mean being another - boyle bir brick in the wall Phrase
uydurmak demek brick in the wall? diizene ayak Gain: Phrase
mi? uydurmak

25  Siradan olmak hig There’s nothing - Kotii bir sey - wrong Loss: Phrase
kotii bir sey degil ki wrong with being - annecigim - honey Word
annecigim. ordinary, honey. Gain: Word

Word

26 Tam tersine. On the contrary. - - -

27  Bu bize konfor It gives us comfort - - -
saglar hayatta. in life.

28 Disarida yaptigimiz Your behaviour - hi¢ hos appropriate Loss: Phrase
tavir hi¢ hos degildi.  outside was not Gain: Word

appropriate.

29  Yani, sonugta We are educators - yani - Loss: Word
egitimciyiz biz. after all.

30 Egitimci degilim I am not an - tavrim da bu. - and this is how Loss: Clause
ben, tavrim da bu. educator and this is | behave Gain: Clause

how | behave.

31  Abi, tamam iste! Guys, that’s it! - Abi -Guys Loss: Word

Gain: Word

32 Ask! Love! - - -

33 Asik edecegiz We’re going to - kadim -Burcu Loss: Word
kadini. make Burcu fall in Gain: Word

love.

34 Nasil olacak o is? How is that -is - Loss: Word

supposed to
happen?

35  Yani, ask ¢ok zor Love is not such a - - -
bir sey degil difficult thing,
aslinda. indeed.

36 Hepimiz asik olmak  We are all born to - - -
icin doguyoruz. love.

37  Kitaplar, filmler hep  It’s what books and - - -
bunu anlatir. films always talk

about.

38 Korkmamak lazzim.  You shouldn’t be - - -

scared.

39  Yasamak lazim ne You have to go Yasamak lazzm  You havetogo  Loss: Clause
varsa. through it, whatever ne varsa. through it, Gain: Clause

that is. whatever that is.

40  Oyle mi diyorsun? You think so? - diyorsun? - think Loss: Word

Gain: Word

41 Oyle. | do. - - -

42  Hani anlamiyordun I thought you didn’t - Hani - | thought you Loss: Clause
ask megk know about love. anlamiyordun didn’t know Gain: Clause
dalgalarindan? ask mesk about love.

dalgalarindan?

43  Zaaflardan I know about - - -
anliyorum. weaknesses.

44  Ask da zaaflarmen  And love is the - - -
kotiisi. worst of

weaknesses.

45  Yeter! Enough! - - -

46  Bugiinkii sen, o If you were to meet - bugiinkii - her Loss: Word
giinkii sen ile your younger self - your younger  Gain: Word
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karsilassa ne from those days, self Phrase
sOylerdin? what would you say

to her? (Netflix,

(2020, April 6-9).

Table 8: The frequency and percentage of losses & gains in the translations of the selected trailers

TV Season Loss Gain Percentage (Loss)  Percentage (Gain)
Series
Word 6/25  Word 2/25 Word 24 % Word 8 %
Season Phrase 2/25  Phrase 1/25 Phrase 8% Phrase 4%
1 Clause 2/25 Clause 2/25 Clause 8% Clause 8%
Word 10/22 Word 4/22 Word 45,45%  Word 18,18 %
The Season Phrase 1/22  Phrase 1/22 Phrase 4,54 % Phrase 4,54 %
Protecto 2 Clause - Clause - Clause 0% Clause 0%
r Word 10/23 Word 6/23 Word 43,47%  Word 26,08 %
Season Phrase 5/23  Phrase 2/23 Phrase 21,7 % Phrase 8,69 %
3 Clause - Clause - Clause 0% Clause 0%
Word 1/20 Word 3/20 Word 5% Word 15 %
Season Phrase 3/20 Phrase 2/20 Phrase 15 % Phrase 10 %
4 Clause Clause Clause 0% Clause 0%

Word 5/28  Word 2/28 Word 1785% Word 7,14 %
The Gift  Season Phrase 4/28  Phrase 3/28 Phrase 14,28%  Phrase 10,71 %
1 Clause - Clause - Clause 0% Clause 0%
Word 3/27  Word 5/27 Word 11,1 % Word 18,5 %
Season Phrase 2/27  Phrase  4/27 Phrase 7,4% Phrase 14,8%
2 Clause Clause Clause 0% Clause 0%

Word 22/46  Word 23/46 Word 47,8 % Word 50 %
Love 101 Season Phrase 6/46 Phrase 5/46 Phrase  13,04% Phrase 10,86 %
1 Clause 6/46  Clause 5/46 Clause 13,04% Clause 10,86 %

As is shown in Table 8, the most frequent losses and gains occurred in Love 101. The total
percentage of the losses and gains in this series are 24,62 % and 23,9 % respectively. In terms of
loss, the second one is The Protector with the percentage of 14,59 % and the last one is The Gift
with the percentage of 8,43 %. In terms of gain, there is an interesting result. The percentage of The
Protector (8,54 %) is almost the same as the percentage of The Gift (8,52 %).

Moreover, as it can be seen in Table 8, the percentage of losses are more than gains.
Besides, the most frequent type is word losses and the least one is clause gains. The second most
frequent one is phrase losses and word gains is following it. Finally, clause losses and phrase gains
are the least frequent ones.

When Table 8 is examined based on seasons, it can be seen that even though Love 101 has
only one season, the most frequent losses and gains occurred in this series’ trailers. This trailer has
46 lines, which is approximately two times longer than the other trailers. This might partly explain
the highest frequency. On the other hand, the high frequency of the cultural elements and the use of
daily language might be the other factors. On the other hand, the season 4 of The Protector (Loss:
6,6 %, Gain: 8,3 %) is the trailer in which the lowest frequency of losses and gains were
encountered. As it is the season 4, it can be stated that the audience is already acquainted with the
topic and the special uses of language in the series. Therefore, there was less need for losses and
gains in the translation.
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Conclusion and Suggestions

Translation is a human activity covering a variety of fields. This variety has enriched its
nature, but at the same time brought its own challenges. It is obvious that the differences between
two different languages and cultures pose inevitable challenges in the translation process.
Especially when the languages and cultures are distant just like in the Turkish-English language
pair studied within the scope of this study, the situation is even more complicated. However, being
conscious of their role and responsibility, the translators seek ways to come up with solutions to the
problems they encounter while translating.

Every text to be translated has its own aims, challenges and sometimes specific solutions to
overcome these challenges. Within the framework of Skopos Theory, the aim is to produce
translations that are mainly shaped by target language and culture that constitute of belief
structures, value systems, moral norms, and political expediencies of the target audience. In other
words, target audience’s knowledge (if the translation is suitable for the target audience’s
knowledge level), expectations (if the translation attracts their attention and meets their
expectations) and values and norms (if they are suitable for their manners and customs) shape the
translators’ preferences. Therefore, the translator is expected to keep all these factors in mind while
translating. In the case of audio-visual translation, the translators are accountable to the producers,
actors, actresses, etc. for their production to attract attention of the target audience. Hence, there is
no doubt that the translators should be competent in both languages and cultures. This is especially
important for the productions of languages and cultures that have not received the attention they
deserved, but are gaining popularity. Therefore, it is evident that translations of films, series and
their trailers in Turkish are of great importance for the Turkish language and culture to be
recognized internationally. Online platforms are a big chance to reach this aim. Thus, via trailers
translated from Turkish, translators are expected to do their best to attract attention of the
international audience. Here, the translators should have concrete information about their target
audience. They should also be aware of the expectations of the client, who is mostly the production
company or sometimes mediators who establish connection between the company and the
translators. In each case, it is important that all the actors in the translation process know each
other’s expectations and aims, as is stated within the framework of Skopos theory. Any
misunderstanding or miscommunication in the process might lead to failure for the production and
the translators, which might mean loss of money and prestige. Therefore, the translators undertake
a critical responsibility in the process and they have an active role in it. As trailers constitute parts
of a film or series, they certainly have an effect on the audience’s decisions. A carefully handled
translation process will certainly help the production to succeed.

Translations of the trailers analysed in this study revealed some attention-grabbing results.
The Protector has 4 seasons and therefore 4 trailers- which makes it the longest among the trailers
analysed here. Due to having more seasons, there might be some differences between the
frequencies and percentages of losses and gains. The Skopos in the trailer of the first season might
not be the same as the Skopos in the last season. In the first season, the aim is to attract attention of
the audience to promote the series. In the leading seasons, especially in the fourth season, the series
already has certain audience. This might explain some of the differences in the percentages
between the seasons. On the other hand, the word “Vezir” was translated as “Vizier” in the third
season while it was translated as “Vezir” in the fourth season, which suggests that the translator or
the expectations of the client from the translator might have changed. This might also explain the
changes in the percentages of loss and gain between the seasons.

In the translations of The Gift’s both seasons, the translator mostly preferred to translate
literally, which explains the low percentage of losses and gains. Despite the general tendency to
translate literally, the title of the series was translated freely. As the title Atiye might be hard to
remember and pronounce for the international audience, the translator might have chosen to
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translate it as The Gift. The translator also chose a title that is gripping, which shows that the
Skopos here is to attract attention of the target audience for the series to gain popularity
internationally.

The trailer of Love 101 contains several uses of slang and daily language. As it is the trailer
with the highest percentage of losses and gains, it can be stated that the translator did not want to
lose the effect the original trailer created on its audience, so looked for ways to convey the
message, but also to have a similar effect on the target audience in English. As teenagers mainly
constitute the target group of the series, the translator wanted to reach English-speaking teenagers
using slang and daily language just like in the original one. Due to the distant nature of both
languages and cultures, a high percentage of losses occurred. However, the translator also
compensated these losses by leading to a high percentage of gains. It is obvious that the translator’s
Skopos was to attract attention of the teenagers by doing so.

Considering all the trailers analysed in the study and the types of loss and gain, it can be
seen that there are clause losses and clause gains only in the first season of The Protector and Love
101. This suggests that the translators avoided radical changes in the translation. This reveals that
their skopos was keeping the taste of the original as much as possible with little changes.

Finally, it can be concluded that the losses in the translations of the selected trailers were
mainly avertable. This shows that the translators’ skopos was to find alternative ways to attract
attention of the audience in the TL.

This research might give opinion for further studies in the field. Even though a general
inference was made based on the classification as inevitable or avertable, detailed data were not
provided as it was not the focus of the study. Therefore, a study based on this classification can be
carried out on trailers to reveal which losses were inevitable and which ones were the translator’s
own choice. The connection between losses and gains and cultural elements can be studied. The
reasons for the losses and gains can also be studied with the help of interviews with the translators.
Furthermore, a series with more seasons can be chosen to compare the differences in frequencies of
losses and gains in each season.
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